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l m
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l b
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r c
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 c
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r c
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 c
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 d
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 d
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 b
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s d
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s D
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 c
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 re
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 o
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tio
n 

gr
ow

th
 in

 th
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 d
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, t
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 m
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t o
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 re
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 re
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 b
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w

n’
s p
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ar

y 
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ta
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e 

D
ow

nt
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n,
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os
 G

at
os

 B
ou

le
va

rd
 a
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 th

e 
ne

ig
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or
ho

od
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nt

er
s. 

 D
ow

nt
ow

n 
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s t
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ow
nt

ow
n 

C
or

e,
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ow
nt

ow
n 

N
or

th
, a

nd
 th

e 
B

lo
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om
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 d
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Th
e 

D
ow

nt
ow

n 
C

or
e 

re
pr

es
en
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f 
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al
l s
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l-t
ow

n 
m
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et
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ith
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ct
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, p
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ar
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lo
ng
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a 

C
ru
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A
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M
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n 
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et
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 Th

e 
C

or
e 
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ea
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s f
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te
rs
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 in
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e 
D

ow
nt

ow
n,
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 th
e 

st
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ng
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t o
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nt
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io
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w
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d 

re
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il.
  T

he
 la
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t c
on

ce
nt
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tio
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pp
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, e
at

in
g 

an
d 

dr
in

ki
ng

, 
an

d 
ot

he
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et
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l, 
w

hi
ch
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ud
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ar

io
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 ty
pe

s o
f s

pe
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al
ty

 re
ta

il 
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tle
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po
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ng
 g

oo
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, t
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, 
an

d 
bo
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C

or
e 
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 c
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ct
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 b
y 
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 p
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an
d 
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w

 c
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n 
of

 th
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t d
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 p
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 in
 m
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 b
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C
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 c
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l s
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W
al
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ho

pp
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C
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w
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.  

 
 D
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 d
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 G

at
os

 a
s w
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s o
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e 
lim
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 c
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 d
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 c
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 c
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 d
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 c
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 D
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at
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re
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, c
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 d
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r f
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 d
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 d
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ra
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l D
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f t
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re
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at
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re
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 c

on
si

de
ra

bl
y 

m
or

e 
m

id
-s

iz
e 

st
or

e 
sp

ac
es

, s
uc

h 
as

 th
e 

su
pe

rm
ar

ke
ts

, d
ru

g 
st

or
es

, 
an

d 
th

e 
ha

rd
w

ar
e 

st
or

e.
  W

hi
le

 th
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 p
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Table 24: Planned and Proposed Office Developments, Market Area, April 2011 
 Name

Location/Drive Time
Developer Size (sf) Est. Timing Comments

Under Construction

San Jose (a)
Willow Glen Town Square Office 24,000 office Early 2012 Class A office w/ common amenities over ground-floor retail
1104 Lincoln Ave. (14 mins) 0 demo (office) (completion) requires demolition of 9,500 sf of existing retail
Paja Investments 24,000 new Class A

Approved (Construction Not Yet Commenced)

Los Gatos
Walker Medical Building 20,600 office Late 2011 2-story medical office building located between Good
14881 National Ave. (1 min) 0 demo (office) (start); see Samaritan Hospital and the North 40; requires the demolition o
Lee Walker 20,600 new Class A comments two single-family homes; developer in the process of applying

for extension, but hopes to break ground in 2011

15400 Los Gatos Blvd. (1 min) 20,000 office Start date Redevelopment of former auto dealership for 2-story mixed-
Developer unknown 0 demo (office) unknown; use structure w/ Class A office above restaurant/retail;

20,000 new Class A see comments developer is not moving forward at the moment; Town has
granted approval for Planned Development.

55 Los Gatos-Saratoga Rd. (5 mins) 2,000 office Stalled; see Mixed-use structure w/ office and retail and renovation of
Pelio & Associates 0 demo comments adjacent 56-room Los Gatos Motor Inn; developer currently

2,000 new Class A in dispute with San Jose Water; project will not move forward
until dispute is resolved

Campbell
649 Creekside Way (5 mins) 170,000 office Stalled; see 5-story glass office building; developer has received two
South Bay Development Co. 0 demo comments extensions; developer intention is to construct when

170,000 new Class A a specific user for the project is identified.

Cupertino
Main Street Cupertino 100,000 office Start date 17-acre mixed-use development w/ Class A office, retail, 
Stevens Creek Blvd. & Finch Ave. (14 mins) 0 demo unknown; athletic club, hotel, and senior housing around 1-acre park; 
Sand Hill Property Co. 100,000 new Class A see comments EIR outlines several options; final development program is yet 

to be determined; City has seen no activity since approvals
were granted in 2009 and believes that developer intends to
tenant commercial space before commencing construction
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Table 24: Planned and Proposed Office Developments, Market Area, April 2011 (cont.) 
Name  Location/Drive Time
Developer Size (sf) Est. Timing Comments

Approved (continued)

One Results Way Campus Redevelopment 155,500 office Stalled; see 3 new, 2-story glass office buildings; requires demolition of
McClellan & Bubb Rds. (14 mins) 140,000 demo (Class B) comments 140,000 sf of existing office space; HP recently acquired
Embarcadero Capital Partners LLC 155,500 new Class A major tenant ArcSight and is moving firm to Sunnyvale; project

stalled in the meantime; City has granted long-term extension
on permits & expects that it will move forward eventually

San Jose (a)
Monroe Mixed Use 90,000 office Stalled; see Planned office adjacent to 104 townhomes & new park in
485 S. Monroe St. (8 mins) 110,000 demo (Class B) comments vicinity of Santana Row; requires demolition of 110,000 sf
Silverstone Development 90,000 new Class A of existing office; project not moving forward pending

identification of tenant.
 

Pending Approval

Los Gatos
Albright Office Redevelopment 550,000 office Start date Proposed redevelopment of 21.6-acre office site to include
Albright Way & Winchester Blvd. (3 mins) 250,000 demo (Class B) unknown; up to 550,000 sf of new Class A office adjacent to up to 168
Huetigg & Schromm Inc. 550,000 new Class A see comments  housing units; Town Council has yet to approve

 required rezoning

16005 Los Gatos Blvd. (3 mins) 30,790 comm. Mid-2012 Redevelopment of former auto dealership for two
CHL Ventures LP 0 demo (office) (start); see neighborhood-serving commercial buildings and 25 units of 

0 to comments housing; Project is entitled and developer must obtain
30,790 new Class A building permits.

475-485 Alberto Way (6 mins) 15,650 office Start date Expansion of existing 55,600 sf office campus; application
Alberto Way Holdings LLC 0 demo unknown; pending; Town has no further information on project timeline

15,650 new Class A see comments

Campbell
Merrill Gardens 17,000 comm. Spring/ Mixed-use development w/ 127 senior housing units &
2041-2127 S. Winchester Blvd. (8 mins) 0 demo (office) Summer 2013 21 Alzheimer care units over ground-floor commercial space;
SRM Development LLC 0 to (completion) commercial space could accommodate small office users

17,000 new Class A

Saratoga
12250 Saratoga-Sunnyvale Rd. (13 mins) 16,000 office Fall 2011 2-story mixed-use building clad w/ prefinished paneling;
Timespace Investment Development 0

 
North Forty Specific Plan 
Market Study and Business Development Strategy 

demo (office) (start); see professional/medical office condos w/ retail & children's
16,000 new Class A comments learning center; requires demolition of 14,000 sf of existing

retail & light industrial; developer has submitted for approvals;
City expects construction to commence soon after approval.
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Table 24: Planned and Proposed Office Developments, Market Area, April 2011 (cont.) 
 
Name
Location/Drive Time
Developer Size (sf) Est. Timing Comments

Pending Approval (continued)

12260 Saratoga-Sunnyvale Rd. (13 mins) 16,000 office Fall 2011 Mixed-use Muslim community center w/ prayer space, retail 
Muslim Community Group (name unknown) 0 demo (office) (start); see & office; requires demolition of existing light industrial uses

16,000 new Class A comments (sf unknown); City expects developer to submit for approvals
soon & commence construction thereafter; Ancillory office.

Summary

Max. Planned and Proposed Class A Office (sf) (b) 1,227,540
Planned Demolition of Class A Space (sf) 0
Net New Planned and Proposed Class A Office (sf) 1,227,540
Expected % Completed in Competitive Timeframe (c 50% x
Expected Net New Class A Office (sf) 613,770

Notes:
(a) List of projects in San Jose only includes those with 25,000 sf or more office space.
(b) Assumes that all "commercial" space is fully tenanted with office users.
(c) Many of these projects face significant hurdles in terms of financial feasibility before they may come to fruition.  Therefore, it is assumed that only 50% of the
supply in the pipeline will be completed within a timeframe deemed competitive with prospective office development at the North 40 site.
Sources: Silicon Valley/San Jose Business Journal, 2009-2011; Los Gatos Patch; Town of Los Gatos; City of Campbell; City of Cupertino; City of San Jose;  
City of Saratoga; BAE, 2011.
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Table 27: Comparable Hotels with Meeting Space, Market Area (a) 
 
Name Amenities
Location/Drive Time Meeting Bus. Outdoor Fitness
Brand (if applicable) Class Rooms Built Rates (a) Food & Bev. Space (sf) Center Pool Hot tub Center Other

Full Service

Los Gatos
Los Gatos Lodge Independent 128 1958 $99-159 Los Gatos 5,000 No Yes No Yes Bocce court,
55 Los Gatos-Saratoga Rd. (5 mins) Lodge Bar & putting green

Grill

Hotel Los Gatos Upper 71 2002 $189-279 Dio Deka 3,472 No Heated Yes No Full svc. Spa 
210 E. Main St. (7 mins) Upscale Rest. Elia on-site; 
Summit Hotel & Resorts afternoon tea 

available; comp.
access to 
nearby gym

Toll House Hotel Independent 115 1983 $184-344 3 Degrees 3,694 Yes No Yes Yes Full svc. Spa 
140 S. Santa Cruz Ave. (8 mins) Rest. & Los Gatos 
Larkspur Collection Lounge next door; 

comp. bike 
rentals, same-
day laundry

Campbell
Courtyard San Jose Upscale 162 2010 $115-205 The Bistro 1,738 Yes Yes Yes Yes
655 Creekside Way (8 mins)
Courtyard by Marriott

Cupertino
Hilton Garden Inn Cupertino Upscale 164 1998 $79-139 Great 1,650 Yes Yes Yes Yes
10741 N. Wolfe Rd. (12 mins) American
Hilton Garden Inn Grill

Cypress Hotel Upper 224 2002 $159-259 Park Place 3,625 Yes Heated No Yes Hosted wine 
10050 S. De Anza Blvd. (13 mins) Upscale Rest. hour
Kimpton  
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Table 27: Comparable Hotels with Meeting Space, Market Area (a) (cont.) 
 
Name Amenities
Location/Drive Time Meeting Bus. Outdoor Fitness
Brand (if applicable) Class Rooms Built Rates (a) Food & Bev. Space (sf) Center Pool Hot tub Center Other

San Jose
Hotel Valencia Santana Row Independent 212 2003 $226-256 Citrus Rest. 3,804 Yes Yes No Yes Full svc. Ayoma
355 Santana Row (8 mins) V Bar Lifespa; 
Valencia Group Cielo Lounge balcony rooms

available

Moorpark Hotel Upper 79 2001 $111-149 Park Bar & 1,865 Yes Heated Yes Yes Billiards loft; 
4241 Moorpark Ave. (9 mins) Upscale Grill comp. wine 
Joie de Vivre hour

Limited Service

Campbell
Pruneyard Plaza Hotel Independent 171 1989 $144-244 N/A 4,090 Yes Heated Yes Yes
1995 S. Bascom Ave. (9 mins)

Campbell Inn Independent 95 1985 $114-249 N/A 1,000 Yes Yes No No Tennis courts;
675 E. Campbell Ave. (10 mins) comp. access

to nearby gym, 
bike rentals, 
24-hour shuttle
to SJO

Cupertino
Cupertino Inn Independent 125 1987 $219-239 N/A 1,720 No Heated Yes No Comp. access
10889 N. De Anza Blvd. (11 mins) to nearby gym, 

limo service to 
SJO, cocktails/
hors d'ouevres 
nightly

Notes:
(a) Includes all hotels that feature indoor meeting spaces that can accommodate groups of 50 to 500 persons seated theater style.
(b) Price survey conducted on April 18, 2011.  Ranges exclude ultra-luxury suites on the high end.
Sources: Smith Travel Research; BAE, 2011.
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Table 29: Comparable Day-Use Meeting Facilities, Market Area (a) 
 
Name Capacity by Configuration
Location/Drive Time Description Meeting Space Size (sf) Theater Class Banquet Reception Amenities

Los Gatos
Opera House Banquet Facility Historic building Main Room 3,500 250 60 260 350 Comp. WiFi, 
140 W. Main St. (7 mins) in downtown Mezzanine 1,400 75 30 50 190 tables, chairs, 

Los Gatos dinnerware;
on-site caterer

Testarossa Winery Historic vineyard Palazzio Room 1,655 80 60 120 120 Comp. WiFi, 
300-A College Ave. (9 mins) near downtown tables, chairs, 

Los Gatos dinnerware,
non-alcoholic 
drinks; meeting
equipment
available (fee);
wine discounts

Jewish Community Center Modern community Auditorium 4,000 450 N/A 250 N/A Meeting
14855 Oka Rd. (1 min) center across equipment

Hwy. 17 from the avalable;
North 40 on-site caterer;

kosher only

Campbell
Villa Ragusa Historic building East Gallery Combo 8,700 600 500 475 N/A Comp. tables, 
35 S. Second St. (9 mins) in downtown West Gallery Combo 7,000 500 350 350 N/A chairs, 

Campbell East Gallery 5,000 450 350 250 N/A dinnerware;
Campbell Gallery 3,700 275 175 175 N/A full commercial
West Gallery 3,200 275 175 175 N/A kitchen; meeting

equipment 
available (fee)

Cupertino
De Anza College Community Main Dining Room 10,080 528 450 450 N/A
21250 Stevens Creek Blvd. (12 mins) college w/ renov. Conference A/B 5,022 400 280 280 N/A

meeting spaces Conference A 2,494 150 72 72 N/A
available for rent Conference B 3,132 200 125 125 N/A

Fireside Lounge 2,250 90 120 120 N/A
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Table 29: Comparable Day-Use Meeting Facilities, Market Area (a) (cont.) 
 

Name Capacity by Configuration
Location/Drive Time Description Meeting Space Size (sf) Theater Class Banquet Reception Amenities

Community Hall Modern, City- Community Room N/A 170 50 152 320 Comp. tables,
10350 Torre Ave. (13 mins) owned event chairs; meeting

facility in Civic equipment
Center; doubles available;
as Council catering kitchen;
chambers; built green room
2007

Quinlan Community Center City-owned Cupertino Room 4,000 300 100 275 300 Comp. tables,
10185 N. Stelling Rd. (13 mins) community center; Social Room 875 80 50 80 100 chairs; meeting

doubles as City equipment
offices and available;
multipurpose full svc. kitchen
space; built 1990

San Jose
Camden Community Center City-owned Multiuse Room 4,200 300 200 250 400 Comp. tables,
3369 Union Ave. (6 mins) community center; chairs; meeting

renov. 2006 equipment
available

Saratoga
Saratoga Community Center City-owned Multipurpose Room 3,250 300 200 200 300 Comp. tables,
19655 Allendale Ave.  (10 mins) community/senior Senior Center Room 2,200 200 125 125 200 chairs; projector

center in Civic available; 2 full
Center svc. kitchens

Saratoga Foothill Club Historic social hall Main Room N/A 200 N/A 150 150 Comp. tables,
20399 Park Pl. (12 mins) near downtown chairs; full svc.

Saratoga; redwood kitchen
interiors; designed
by Julia Morgan
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Table 29: Comparable Day-Use Meeting Facilities, Market Area (a) (cont.) 
 
Name Capacity by Configuration
Location/Drive Time Description Meeting Space Size (sf) Theater Class Banquet Reception Amenities

Saratoga Prospect Center City-owned event Friendship Hall 2,264 250 150 150 250 Comp. tables,
19848 Prospect Rd. (13 mins) facility; built 2009 Main Room 2,200 75 30 30 75 chairs; projector

available; full 
svc. kitchen in
Friendship Hall; 
kitchenette in 
Main Room

Note:
(a) Includes all facilities within the Hospitality Market Area that provide an appropriate venue for a corporate meeting or event for 50 to 500 persons seated  
theater-style.  Auditoriums, restaurants, libraries, and informal facilities such as rec halls and lodges were excluded.
Sources: Here Comes the Guid e; BAE, 2011.  
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at
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 c
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 d
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 m
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 c
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r p
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 c
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 c
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 m
er

ch
an

di
se

 o
r a

pp
lia

nc
e 

st
or

es
 lo

ca
te

 in
 th
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 m
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fic
 P

la
n 

M
ar

ke
t S

tu
dy

 a
nd

 B
us

in
es

s D
ev

el
op

m
en

t S
tra

te
gy

  
Pa

ge
 1

11
 o

f 1
50

 

op
en

ed
 a

 st
or

e 
in

 E
m

er
yv

ill
e,

 o
nl

y 
a 

fe
w

 m
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s d
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C
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 c
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 D
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t m
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 m
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t r
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 c
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 c
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s D
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r o
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 o
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 b
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 D
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 p
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 d
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 p
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 d
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 b
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 d
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 c
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 b
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 c
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, c
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 c
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 p
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t c
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l m
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 b
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f m
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 d
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 c
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 b
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r l
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 c
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 c
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 d
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l f
or

 su
ch

 u
se

s a
t t

he
 N

or
th

 4
0 

si
te

.  
Th

e 
D

ow
nt

ow
n 

th
ea

te
r h

as
 re
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 c
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l p
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r m
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 b
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 o
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 b
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 m
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 b
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m
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.  

H
ow

ev
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 p
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gi
on

-s
er

vi
ng

 u
se

s a
t t

he
 N
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 c
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s b
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 m
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s c
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t m
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Criteria Retail Office Hotel Conference/Meeting Space 

Market Feasibility Yes, leakage and injection 
analyses indicate areas for 
expansion of retail mix 

Yes, analysis indicates 
residual demand for new 
office space 

Likely, analysis limited to 
survey of key performance 
indicators; boutique operators 
are in market seeking 
opportunities 

Likely, analysis limited to 
survey of facilities; identifies 
gap in market for facility with 
capacity for over 250; stand 
alone conference centers 
frequently not financially 
feasible without public 
investment  

Competition with 
Downtown? 

Limited if North 40 focused 
on formula retail, leakage 
categories, and convenience 
retail serving nearby 
residential and commercial 
neighborhoods; limited if 
North 40 and Downtown 
packaged and branded as 
destination retail and other 
retail strategies implemented 
to support existing Town 
merchants  

Lack of large Class A 
properties offering 75,000 to 
100,000 sq. ft. means limited 
competition with existing 
inventory; addition of new 
Class A or B multitenant 
space expands supply in 
relatively balanced market; 
Innovation Center would be 
new concept with no existing 
facility in Town 

New hotel would strengthen 
Los Gatos position as high-
end/boutique destination; 
Market Area has performed 
well compared to Santa Clara 
County; new hotel with 
conference meeting facility 
with capacity for over 250 
would expand Town’s overall 
hospitality  market share 

New conference and meeting 
facility with capacity over 
250 would not compete with 
existing facilities due to lack 
of comparable facilities in 
Market Area 

Fiscal Impacts Diversifies sales tax base to 
mitigate Netflix impact; 
generates new net sales tax 
receipts; net sales tax receipts 
maximized if non-compete 
condition attached to North 
40 to protect existing formula 
retail Downtown. 

Office often generates net 
fiscal benefits over costs; 
ability to retain and attract 
firms adds to overall retail 
expenditures by new 
employees 

Transient occupancy tax 
would add to diversity of tax 
base; new room nights adds 
to overall potential retail sales 

Limited; supports other 
commercial uses 
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Market Study and Business Development Strategy 
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Criteria Retail Office Hotel Conference/Meeting Space 

Economic Vitality Creates new jobs in retail 
sector at one job per 500 
sq.ft.; bolsters Los Gatos as 
retail destination both among 
Town residents and nearby 
communities 

Ability to retain and attract 
firms seeking larger and/or 
new space; Innovation Center 
grows future office tenants; 
creates one job per 250 sq. ft. 

Creates hospitality sector 
jobs and expands Town’s 
package of amenities 
supporting other business 
activity; creates one job per 
one or two hotel rooms, 
depending on overall package 
of services  

Creates hospitality jobs 

Environmental 
Sustainability 

Expanded retail at North 40 
encourages residents to 
shop closer to home 
reducing trip distances; 
potential trip reduction with 
new neighborhood retail for 
nearby residents and medical 
complex; shuttle and/or 
shared bicycle program can 
reduce auto trips  

Improves jobs-housing 
balance by adding jobs close 
to residential districts in West 
Valley; shuttle and/or shared 
bicycle program can reduce 
auto trips 

As part of North 40 mixed 
use commercial project, adds 
to overall project diversity 
and potential to reduce 
overall project trips 
generated; shuttle and/or 
shared bicycle program can 
reduce auto trips 

See hotel statement 

General Plan 
Consistency – 
Guiding 
Principles for 
North 40 

A mixed use commercial program at the North 40 will achieve many of the guidelines set forth the General Plan EIR and 
preliminary site conceptual plans indicate that physical design elements will advance the guidelines.   
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Appendix B:  Planned and Proposed Retail Developments, Retail Trade Area, April 2011

Project
Location/Drive Time
Developer Size (sf) Est. Timing Comments

Under Construction

Los Gatos
Safeway expansion 45,600 retail Aug. 2011 (completion) Replacement of aging Safeway in downtown Los Gatos;
470 N. Santa Cruz Ave. (6 mins) 25,000 demo new store to include 55,000 sf of underground parking
Safeway Inc. 20,600 net new retail

Campbell
Safeway 80,500 retail Safeway & gas station Remodel of existing 75,000 sf building (former Mervyn's) for 
950 W. Hamilton Ave. (8 mins) 75,000 remodel recently opened; TI app. 56,000 sf grocery store & 19,000 sf in-line retail; 
Safeway Inc. 5,500 net new retail for in-line furniture store construction of new 4,650 sf pad building & 16-pump gas 

under review station w/ 850 sf retail kiosk

Cupertino
Rose Bowl 60,000 retail Late 2012/early 2013 Mixed-use development w/ 204 condominiums over ground-
Stevens Creek Blvd. & Wolfe Rd. (14 mins) 0 demo (completion) floor retail; construction halted while foundation was being
The Evershine Group (KCR Development) 60,000 net new retail poured; after attempting to sell project mid-construction,

developer plans to move forward; City is currently reviewing
construction documents for the superstructure

San Jose (a)
Willow Glen Town Square Retail 17,000 retail Early 2012 (completion) Neighborhood-serving retail (mostly restaurants); some 
1104 Lincoln Ave. (14 mins) 9,500 demo businesses relocated from other locations in Willow Glen
Paja Investments 7,500 net new retail

Approved (Construction Not Yet Commenced)

Los Gatos
15400 Los Gatos Blvd. (1 min) 20,000 office Start date unknown; Redevelopment of former auto dealership for 2-story mixed-
Developer unknown 0 demo (office) see comments use structure w/ Class A office above restaurant/retail;

20,000 new Class A developer is not moving forward at the moment; Town has
granted approval for Planned Development, which does not
expire; developer will need to resubmit for Architectural and
Site Approval at a later date; Town has no indication when
and if project will be completed

55 Los Gatos-Saratoga Rd. (5 mins) 2,000 office Stalled; see comments Mixed-use structure w/ office and retail and renovation of
Pelio & Associates 0 demo adjacent 56-room Los Gatos Motor Inn; developer currently

2,000 new Class A in dispute with San Jose Water; project will not move forward
until dispute is resolved  
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Appendix B, cont.:  Planned and Proposed Retail Developments, Retail Trade Area, April 2011
Project
Location/Drive Time
Developer Size (sf) Est. Timing Comments

Approved (continued)

Campbell
1677 S. Bascom Ave. (6 mins) 14,000 retail Stalled; see comments Mixed-use development w/ 123 condominiums over ground-
Bascom Financial LLC 0 demo floor retail; developer can't obtain financing w/ current

14,000 net new retail unit plan, but desired changes are not allowed by General
Plan w/o amendment; making project feasible would require
re-submitting for approvals, adding at least 1 year to timeline

651-671 W. Hamilton Ave. (9 mins) 11,150 retail Site under remediation; Mixed-use development w/ 108 residential units over
Santa Clara Development Co. 44,000 demo start date unknown; ground-floor retail; developer currently considering making 
(Robson Homes) -32,850 net new retail see comments revisions to drawings

276 E. Campbell Ave. (9 mins) 10,400 retail Pending building permit Renovation of 5,400 sf existing building in CBD to create 3 
Imwalle Properties 5,400 remodel approval; see comments new retail spaces & addition of 5,000 sf on adjacent parking

5,000 net new retail lot; project has obtained financing; developer plans to begin
construction prior to securing tenants, pending building permit 
approval

Cupertino
Homestead Square 204,000 retail Rite Aid to move to Remodel of existing 153,000 sf building & construction of 4
20580-20680 Homestead Rd. (12 mins) 153,000 remodel 17,500 sf pad by late pad buildings totaling 51,000 sf of new retail; developer has
Sobrato Development Co. 51,000 net new retail 2011; see comments not secured any new anchor tenants; first step is to move

Rite Aid from principal building to new pad, but developer has
not yet pulled building permits

Tantau Retail & Parking Garage 10,500 retail Start date unknown; Retail building constructed around 1-story, 26,500 sf
Stevens Creek Blvd. & N. Tantau Ave. (12 mins) 0 demo see comments parking garage; City extended approvals in late 2010, but has
Rocktino Fee LLC (Four Corners Property) 10,500 net new retail seen no further activity from the developer

Vallco Shopping Mall Improvements 46,000 retail Start date unknown; Addition to existing mall; developer has indicated that they
Stevens Creek Blvd & N. Wolfe Rd. (12 mins) 0 demo see comments have at least 1 year of internal review to complete before
Vallco Shopping Mall LLC 46,000 net new retail moving forward

Cupertino Village 24,500 retail Start date unknown; Neighborhood-serving retail; project stalled pending economic
Homestead Rd. & N. Wolfe Rd. (12 mins) 0 demo see comments recovery; approvals expire August 2011
Kimco Realty 24,500 net new retail

Main Street Cupertino 128,000 retail total Start date unknown; 17-acre mixed-use development w/ Class A office, retail, 
Stevens Creek Blvd. & Finch Ave. (14 mins) 164,000 in lieu of gym see comments athletic club, hotel, and senior housing around 1-acre park; 
Sand Hill Property Co. 0 demo EIR outlines several options; final development program is yet 

128,000 to to be determined; City has seen no activity since approvals
164,000 net new retail were granted in 2009 and believes that developer intends to

tenant commercial space before commencing construction  
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Appendix B, cont.:  Planned and Proposed Retail Developments, Retail Trade Area, April 2011
Project
Location/Drive Time
Developer Size (sf) Est. Timing Comments

Approved (continued)

San Jose (a)
Valley Fair Expansion 550,000 retail Stalled; see comments Expansion into surrounding parking lots to create space for 95
2855 Stevens Creek Blvd. (7 mins) 0 demo new stores and 2 additional anchors; developer in negotiations
Westfield Group 550,000 net new retail w/ Neiman Marcus & Bloomingdale's; project put on hold in

2009 & is stalled pending economic recovery

Fruitdale Station (Phase II) 25,000 retail Stalled; see comments Mixed-use development w/ 80 condos over ground-floor
SW Expy. & Fruitdale Ave. (9 mins) 0 demo retail; no developer activity in over a year; likely waiting for
De Anza Properties 25,000 net new retail housing market to rebound

Ohlone Mixed Use 30,000 retail Start date unknown; Mixed-use development w/ 800 units of housing in three
W. San Carlos & Sunol Sts. (11 mins) 0 demo see comments 15-story towers around new light-rail station and park;
Green Republic LLLP 30,000 net new retail zoning approved recently; developer waiting for financing

and market to be right

Whole Foods 33,000 retail Start date unknown; Stand-alone grocery store; project scaled back 25% from
The Alameda & Stockton Ave. (13 mins) 0 demo see comments original application; City has no sense of project timing
Whole Foods Market 33,000 net new retail

Pending Approval

Los Gatos
16005 Los Gatos Blvd. (3 mins) 30,790 comm. Mid-2012 (start); Redevelopment of former auto dealership for two
CHL Ventures LP 0 demo (retail) see comments neighborhood-serving commercial buildings and 25 units of 

0 to housing; developer must complete drawings and obtain 
30,790 net new retail building permits, but project is active and moving ahead

Campbell
Merrill Gardens 17,000 comm. Spring/Summer 2013 Mixed-use development w/ 127 senior housing units &
2041-2127 S. Winchester Blvd. (8 mins) 31,000 demo (retail) (completion) 21 Alzheimer care units over ground-floor commercial space;
SRM Development LLC -31,000 to commercial space could accommodate small office users

-14,000 net new retail

San Jose (a)
Almaden Ranch 400,000 retail Start date unknown; Power center on 40 acres of agricultural land w/ 2 anchors;
Almaden Expy. & Highway 85 (7 mins) 0 demo see comments developer has not disclosed potential anchor tenants; project
Hunter Storm LLC 400,000 net new retail is in early stages of zoning approval & moving forward

Calvary Church Commercial 24,250 retail Fall 2011 (start); Neighborhood-serving retail adjacent to Calvary Church;
Almaden Expy. & Hillsdale Ave. (13 mins) 0 demo see comments Walgreen's interested in occupying 14,500 sf pad; developer
Sand Hill Property Co. 24,250 net new retail actively pursuing approvals; City believes construction will

commence by the end of 2011  
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Appendix B, cont.:  Planned and Proposed Retail Developments, Retail Trade Area, April 2011
Project
Location/Drive Time
Developer Size (sf) Est. Timing Comments

Pending Approval (continued)

Saratoga
12250 Saratoga-Sunnyvale Rd. (13 mins) 3,500 retail Fall 2011 (start); Mixed-use development w/ professional/medical office
Timespace Investment Development 14,000 demo see comments condos, retail & children's learning center; developer has

-10,500 net new retail submitted for approvals; City expects construction to 
commence soon after

12260 Saratoga-Sunnyvale Rd. (13 mins) 6,000 retail Fall 2011 (start); Mixed-use Muslim community center w/ prayer space, retail &
Muslim Community Group (name unknown) 0 demo (retail) see comments office; City expects developer to submit for approvals soon &

6,000 net new retail commence construction thereafter

Summary

Max. Planned and Proposed Retail (sf) (b) 1,829,190
Planned Remodel of Existing Retail (sf) -233,400
Planned Demolition of Existing Retail (sf) -123,500
Planned Net New Retail (sf) 1,472,290

Note:
(a) List of projects in San Jose only includes those with 25,000 sf or more retail space.
(b) Assumes the maximum allowable buildout of retail at the Cupertino Main St. project and that all "commercial" projects are fully tenanted with retail users.
Sources: Silicon Valley/San Jose Business Journal, 2009-2011; Los Gatos Patch; Town of Los Gatos; City of Campbell; City of Cupertino; City of San Jose; City of 
Saratoga; BAE, 2011.  
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Appendix C:  Retail Sales Trends 
 
Appendix C-1:  Los Gatos Taxable Retail Sales Trends, 2000-2009

Sales in 2010 $000 (a) (b) (c) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $297,832 $264,904 $235,020 $196,148 $195,073 $207,525 $182,137 $158,495 $100,134
  Home Furnishings and Appliances $39,533 $34,463 $27,916 $27,636 $31,111 $31,786 $28,937 $24,400 $17,112
  Building Materials $12,564 $12,646 $11,218 $10,687 $10,892 $13,023 $14,253 $15,092 $16,701
  Food Stores $48,956 $47,049 $45,994 $44,179 $46,122 $47,001 $46,845 $47,573 $46,371
  Service Stations $48,920 $42,777 $37,597 $41,462 $45,867 $48,562 $51,677 $54,181 $56,145
  Apparel Stores $33,540 $31,468 $27,996 $26,521 $29,677 $30,397 $29,203 $29,948 $27,845
  General Merchandise Stores $21,419 $20,045 $19,171 $19,412 $20,289 $19,886 $20,201 $20,422 $20,473
  Eating and Drinking Places $87,819 $82,981 $81,790 $82,288 $87,206 $90,580 $90,482 $98,751 $94,598
  Other Retail Stores $122,102 $107,630 $118,799 $145,139 $208,666 $244,936 $295,123 $305,340 $315,119

Retail Stores Total $712,685 $643,962 $605,501 $593,473 $674,903 $733,697 $758,859 $754,202 $694,498
Excluding Other Retail Stores $590,582 $536,332 $486,702 $448,334 $466,237 $488,761 $463,737 $448,862 $379,379

Sales per Capita in 2010 $ (d) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $10,417 $9,239 $8,173 $6,802 $6,746 $7,156 $6,263 $5,435 $3,424
  Home Furnishings and Appliances $1,383 $1,202 $971 $958 $1,076 $1,096 $995 $837 $585
  Building Materials $439 $441 $390 $371 $377 $449 $490 $517 $571
  Food Stores $1,712 $1,641 $1,600 $1,532 $1,595 $1,621 $1,611 $1,631 $1,585
  Service Stations $1,711 $1,492 $1,308 $1,438 $1,586 $1,675 $1,777 $1,858 $1,920
  Apparel Stores $1,173 $1,097 $974 $920 $1,026 $1,048 $1,004 $1,027 $952
  General Merchandise Stores $749 $699 $667 $673 $702 $686 $695 $700 $700
  Eating and Drinking Places $3,071 $2,894 $2,844 $2,854 $3,016 $3,124 $3,111 $3,386 $3,234
  Other Retail Stores $4,271 $3,754 $4,132 $5,033 $7,216 $8,446 $10,148 $10,470 $10,774

Retail Stores Total $24,926 $22,459 $21,058 $20,581 $23,339 $25,300 $26,094 $25,860 $23,746
Excluding Other Retail Stores $20,656 $18,705 $16,926 $15,548 $16,123 $16,854 $15,946 $15,391 $12,972

Population          28,592         28,673         28,754         28,836         28,918          29,000         29,082         29,164         29,247 

(a)  Retail sales have been adjusted to 2010 dollars based on the Bay Area Consumer Price Index, U.S. Bureau of Labor Statistics.   At the beginning of 2007, SBOE made
some minor changes to their classification system, thus year-to-year comparisons with previous years should be made with caution.  Beginning in 2009, SBOE made
major changes in their classification system, such that comparisons with the data here cannot be made.  2009 data presented in a separate table.
(b)  Analysis excludes all non-retail outlets (business and personal services) reporting taxable sales.
(c)  A "#" sign indicates data unavailability for the category due to SBOE confidentiality rules that suppress data when there are four or fewer outlets or sales in a
category dominated by one store. Suppressed sales have been combined with Other Retail Stores.
(d)  Per capita sales calculated based on sales divided by population.  Population for each year has been estimated by assuming a constant annual growth rate from 2000
through 2010.  2000 population from decennial Census, and 2010 population estimate from Claritas.

Sources:  2000 and 2010 U.S. Census; State Board of Equalization; CA Dept. of Industrial Relations; U.S. Bureau of Labor Statistics; BAE, 2011.   
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Appendix C-2:  Los Gatos Taxable Retail Sales Trends, 2008-2010

Sales in 2010 $000 (a) (b) (c) 2008 2009 2010
  Motor Vehicle and Parts Dealers $101,090 $72,599 $63,785
  Home Furnishings and Appliance Stores $33,377 $31,445 $39,973
  Bldg. Matrl. and Garden Equip. & Supplies $18,245 $13,862 $13,132
  Food and Beverage Stores $51,706 $50,460 $47,525
  Gasoline Stations $54,464 $41,206 $45,675
  Clothing & Clothing Accessories Stores $31,333 $28,968 $31,322
  General Merchandise Stores $0 $0 #
  Food Services and Drinking Places $91,248 $85,161 $86,559
  Other Retail Group $81,359 $70,605 $73,794
Retail Stores Total $462,822 $394,306 $401,764

Sales per Capita in 2010 $ (d) 2008 2009 2010
  Motor Vehicle and Parts Dealers $3,456 $2,475 $2,169
  Home Furnishings and Appliance Stores $1,141 $1,072 $1,359
  Bldg. Matrl. and Garden Equip. & Supplies $624 $473 $446
  Food and Beverage Stores $1,768 $1,720 $1,616
  Gasoline Stations $1,862 $1,405 $1,553
  Clothing & Clothing Accessories Stores $1,071 $988 $1,065
  General Merchandise Stores $0 $0 #
  Food Services and Drinking Places $3,120 $2,904 $2,943
  Other Retail Group $2,782 $2,407 $2,509
Retail Stores Total $15,825 $13,444 $13,659

Population           29,247          29,330          29,413 

(a) Retail sales have been adjusted to 2010 dollars based on the California Consumer
Price Index calculated by the California Department of Industrial Relations (based on data
from the Bureau of Labor Statistics) for California. At the beginning of 2007, SBOE made
some minor changes to their classification system, thus year-to-year comparisons with
previous years should be made with caution.  Beginning in 2009, SBOE made major
changes in their classification system, such that comparisons with the data here cannot
be made.  2009 data presented in a separate table.
(b)  Analysis excludes all non-retail outlets (business and personal services) reporting
taxable sales.
(c)  A "#" sign indicates data unavailability for the category due to SBOE confidentiality
rules that suppress data when there are four or fewer outlets or sales in a category
dominated by one store. Suppressed sales have been combined with Other Retail Stores.
(d)  Per capita sales calculated based on sales divided by population.  Population for
each year has been estimated by assuming a constant annual growth rate from 2000
through 2010.  2000 population from decennial Census, and 2010 population estimate
from Claritas.

Sources:  2000 and 2010 U.S. Census; State Board of Equalization; CA Dept. of
Industrial Relations; U.S. Bureau of Labor Statistics; BAE, 2011.   
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Appendix C-3:  Campbell Taxable Retail Sales Trends

Sales in 2010 $000 (a) (b) (c) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $29,553 $29,448 $24,457 $25,945 $27,386 $33,478 $32,619 $28,239 $24,761
  Home Furnishings and Appliances $49,176 $41,412 $37,166 $32,810 $40,082 $14,545 $19,919 $26,330 $55,131
  Building Materials $164,012 $142,786 $130,739 $131,992 $157,045 $155,747 $152,911 $135,163 $105,582
  Food Stores $31,480 $32,574 $32,342 $32,367 $31,879 $32,245 $33,754 $33,737 $32,022
  Service Stations $70,019 $60,345 $62,600 $64,704 $68,319 $73,646 $71,980 $74,366 $77,807
  Apparel Stores $30,978 $27,771 $26,766 $26,267 $28,542 $28,330 $40,562 $40,906 $32,401
  General Merchandise Stores $64,186 $60,599 $57,985 $53,307 $53,496 $53,581 $53,275 $51,271 $50,793
  Eating and Drinking Places $114,778 $111,665 $110,383 $102,625 $104,291 $108,089 $110,271 $114,787 $114,852
  Other Retail Stores $222,199 $172,348 $137,458 $133,533 $135,889 $160,876 $161,516 $148,830 $127,585
Retail Stores Total $776,382 $678,945 $619,895 $603,549 $646,928 $660,538 $676,806 $653,629 $620,936

Sales per Capita in 2010 $ (d) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $775 $770 $637 $674 $709 $864 $839 $724 $633
  Home Furnishings and Appliances $1,289 $1,082 $968 $852 $1,038 $375 $513 $675 $1,410
  Building Materials $4,301 $3,732 $3,407 $3,429 $4,067 $4,020 $3,935 $3,467 $2,700
  Food Stores $825 $851 $843 $841 $825 $832 $869 $865 $819
  Service Stations $1,836 $1,577 $1,631 $1,681 $1,769 $1,901 $1,852 $1,908 $1,990
  Apparel Stores $812 $726 $697 $682 $739 $731 $1,044 $1,049 $829
  General Merchandise Stores $1,683 $1,584 $1,511 $1,385 $1,385 $1,383 $1,371 $1,315 $1,299
  Eating and Drinking Places $3,010 $2,919 $2,876 $2,666 $2,701 $2,790 $2,838 $2,945 $2,937
  Other Retail Stores $5,826 $4,505 $3,582 $3,469 $3,519 $4,153 $4,156 $3,818 $3,263
Retail Stores Total $20,357 $17,747 $16,153 $15,678 $16,752 $17,051 $17,417 $16,768 $15,879

Population         38,138         38,257         38,377         38,497         38,618         38,739         38,860         38,982         39,104 

(a)  Retail sales have been adjusted to 2010 dollars based on the Bay Area Consumer Price Index, U.S. Bureau of Labor Statistics.   At the beginning of 2007, SBOE made
some minor changes to their classification system, thus year-to-year comparisons with previous years should be made with caution.  Beginning in 2009, SBOE made
major changes in their classification system, such that comparisons with the data here cannot be made.  2009 data presented in a separate table.
(b)  Analysis excludes all non-retail outlets (business and personal services) reporting taxable sales.
(c)  A "#" sign indicates data unavailability for the category due to SBOE confidentiality rules that suppress data when there are four or fewer outlets or sales in a category
dominated by one store. Suppressed sales have been combined with Other Retail Stores.
(d)  Per capita sales calculated based on sales divided by population.  Population for each year has been estimated by assuming a constant annual growth rate from 2000
through 2010.  2000 and 2010 population from decennial Census.

Sources:  2000 and 2010 U.S. Census; State Board of Equalization; CA Dept. of Industrial Relations; U.S. Bureau of Labor Statistics; BAE, 2011.   
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Appendix C-4:  Saratoga Taxable Retail Sales Trends

Sales in 2010 $000 (a) (b) (c) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $4,388 $4,112 $4,145 $4,176 $4,228 $4,332 $4,454 $4,278 $4,256
  Home Furnishings and Appliances $10,057 $7,858 $6,855 $5,285 $5,436 $5,802 $5,107 $5,721 $4,334
  Building Materials # # # $3,087 # # # # #
  Food Stores $12,499 $12,413 $11,699 $10,342 $9,741 $9,369 $9,273 $8,932 $9,296
  Service Stations $9,259 $7,805 $6,670 $7,389 $8,958 $9,784 $10,066 $10,892 #
  Apparel Stores $1,192 $1,776 $1,543 $1,189 $1,703 $1,178 $1,123 $1,704 $1,483
  General Merchandise Stores $7,314 $6,870 $6,683 # $6,782 # # # #
  Eating and Drinking Places $35,047 $28,998 $28,357 $25,154 $26,604 $27,560 $27,937 $22,024 $23,461
  Other Retail Stores $20,607 $20,496 $19,034 $21,658 $17,709 $22,603 $22,096 $21,129 $29,274
Retail Stores Total $100,363 $90,329 $84,985 $78,280 $81,160 $80,629 $80,056 $74,680 $72,103

Sales per Capita in 2010 $ (d) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $147 $138 $139 $140 $142 $145 $149 $143 $142
  Home Furnishings and Appliances $337 $263 $230 $177 $182 $194 $171 $191 $145
  Building Materials # # # $103 # # # # #
  Food Stores $419 $416 $392 $346 $326 $314 $310 $299 $311
  Service Stations $310 $261 $223 $247 $300 $327 $337 $364 #
  Apparel Stores $40 $60 $52 $40 $57 $39 $38 $57 $50
  General Merchandise Stores $245 $230 $224 # $227 # # # #
  Eating and Drinking Places $1,174 $971 $950 $842 $890 $922 $935 $737 $784
  Other Retail Stores $691 $687 $637 $725 $593 $756 $739 $707 $979
Retail Stores Total $3,363 $3,026 $2,846 $2,621 $2,717 $2,698 $2,678 $2,498 $2,411

Population         29,843         29,851         29,860         29,868         29,876         29,884         29,893         29,901         29,909 

(a)  Retail sales have been adjusted to 2010 dollars based on the Bay Area Consumer Price Index, U.S. Bureau of Labor Statistics.   At the beginning of 2007, SBOE made
some minor changes to their classification system, thus year-to-year comparisons with previous years should be made with caution.  Beginning in 2009, SBOE made
major changes in their classification system, such that comparisons with the data here cannot be made.  2009 data presented in a separate table.
(b)  Analysis excludes all non-retail outlets (business and personal services) reporting taxable sales.
(c)  A "#" sign indicates data unavailability for the category due to SBOE confidentiality rules that suppress data when there are four or fewer outlets or sales in a category
dominated by one store. Suppressed sales have been combined with Other Retail Stores.
(d)  Per capita sales calculated based on sales divided by population.  Population for each year has been estimated by assuming a constant annual growth rate from 2000
through 2010.  2000 and 2010 population from decennial Census.

Sources:  2000 and 2010 U.S. Census; State Board of Equalization; CA Dept. of Industrial Relations; U.S. Bureau of Labor Statistics; BAE, 2011.   
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Appendix C-5:  Cupertino Taxable Retail Sales Trends

Sales in 2010 $000 (a) (b) (c) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $56,273 $53,152 # # $20,864 $3,257 $3,524 $3,295 $3,212
  Home Furnishings and Appliances $45,819 $30,429 $25,229 $20,999 $15,310 $16,165 $10,329 $10,276 $9,810
  Building Materials $8,595 $6,528 $5,815 $4,612 # # # # #
  Food Stores $31,689 $30,024 $29,869 $28,320 $28,305 $29,345 $28,300 $30,826 $31,200
  Service Stations $58,475 $52,898 $45,317 $50,496 $56,881 $64,243 $63,152 $67,564 $68,515
  Apparel Stores $41,148 $33,569 $29,579 $26,371 $23,756 $22,769 $20,138 $19,231 $16,145
  General Merchandise Stores $241,853 $223,030 $195,546 $176,279 $176,379 $168,180 $158,377 $159,050 $143,162
  Eating and Drinking Places $119,193 $113,281 $100,376 $98,065 $96,902 $109,771 $116,023 $118,231 $112,054
  Other Retail Stores $156,062 $149,798 $140,683 $110,273 $77,314 $73,682 $77,731 $275,321 $214,737
Retail Stores Total $759,108 $692,707 $572,415 $515,415 $495,711 $487,413 $477,574 $683,794 $598,836

Sales per Capita in 2010 $ (d) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $1,113 $1,037 # # $390 $60 $64 $59 $57
  Home Furnishings and Appliances $906 $593 $485 $398 $286 $298 $188 $184 $173
  Building Materials $170 $127 $112 $87 # # # # #
  Food Stores $627 $586 $574 $537 $529 $541 $514 $552 $551
  Service Stations $1,157 $1,032 $871 $957 $1,063 $1,183 $1,147 $1,210 $1,209
  Apparel Stores $814 $655 $569 $500 $444 $419 $366 $344 $285
  General Merchandise Stores $4,785 $4,350 $3,760 $3,341 $3,296 $3,098 $2,876 $2,847 $2,527
  Eating and Drinking Places $2,358 $2,209 $1,930 $1,859 $1,811 $2,022 $2,107 $2,117 $1,978
  Other Retail Stores $3,088 $2,922 $2,705 $2,090 $1,445 $1,357 $1,412 $4,929 $3,790
Retail Stores Total $15,018 $13,510 $11,006 $9,769 $9,263 $8,979 $8,673 $12,242 $10,569

Population         50,546         51,273         52,010         52,758         53,516         54,286         55,066         55,858         56,661 

(a)  Retail sales have been adjusted to 2010 dollars based on the Bay Area Consumer Price Index, U.S. Bureau of Labor Statistics.   At the beginning of 2007, SBOE made
some minor changes to their classification system, thus year-to-year comparisons with previous years should be made with caution.  Beginning in 2009, SBOE made
major changes in their classification system, such that comparisons with the data here cannot be made.  2009 data presented in a separate table.
(b)  Analysis excludes all non-retail outlets (business and personal services) reporting taxable sales.
(c)  A "#" sign indicates data unavailability for the category due to SBOE confidentiality rules that suppress data when there are four or fewer outlets or sales in a category
dominated by one store. Suppressed sales have been combined with Other Retail Stores.
(d)  Per capita sales calculated based on sales divided by population.  Population for each year has been estimated by assuming a constant annual growth rate from 2000
through 2010.  2000 and 2010 population from decennial Census.

Sources:  2000 and 2010 U.S. Census; State Board of Equalization; CA Dept. of Industrial Relations; U.S. Bureau of Labor Statistics; BAE, 2011.   
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Appendix C-6:  San Jose Taxable Retail Sales Trends

Sales in 2010 $000 (a) (b) (c) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $2,246,877 $1,895,444 $1,699,864 $1,695,468 $1,777,480 $1,766,284 $1,722,330 $1,630,225 $1,161,933
  Home Furnishings and Appliances $534,878 $451,038 $414,410 $389,236 $392,143 $407,490 $396,502 $379,454 $413,622
  Building Materials $919,880 $870,164 $863,878 $854,269 $954,004 $957,969 $951,797 $822,866 $714,557
  Food Stores $515,471 $500,637 $479,433 $460,596 $453,354 $450,808 $444,997 $449,822 $419,588
  Service Stations $988,115 $914,038 $770,909 $862,294 $997,982 $1,145,959 $1,226,762 $1,311,833 $1,428,528
  Apparel Stores $402,134 $400,181 $406,380 $430,972 $490,782 $534,272 $559,487 $566,337 $599,003
  General Merchandise Stores $1,606,208 $1,454,137 $1,352,055 $1,326,210 $1,364,526 $1,429,670 $1,448,971 $1,501,148 $1,389,893
  Eating and Drinking Places $1,126,989 $1,073,618 $1,024,134 $1,041,052 $1,118,423 $1,174,522 $1,226,715 $1,270,164 $1,256,330
  Other Retail Stores $2,372,973 $1,937,026 $1,661,955 $1,577,785 $1,543,576 $1,590,265 $1,713,726 $1,789,965 $1,333,694
Retail Stores Total $10,713,525 $9,496,283 $8,673,016 $8,637,880 $9,092,270 $9,457,240 $9,691,285 $9,721,815 $8,717,148

Sales per Capita in 2010 $ (d) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $2,511 $2,106 $1,878 $1,863 $1,943 $1,920 $1,862 $1,752 $1,242
  Home Furnishings and Appliances $598 $501 $458 $428 $429 $443 $429 $408 $442
  Building Materials $1,028 $967 $955 $939 $1,043 $1,041 $1,029 $884 $764
  Food Stores $576 $556 $530 $506 $495 $490 $481 $484 $449
  Service Stations $1,104 $1,016 $852 $948 $1,091 $1,245 $1,326 $1,410 $1,527
  Apparel Stores $449 $445 $449 $474 $536 $581 $605 $609 $640
  General Merchandise Stores $1,795 $1,616 $1,494 $1,457 $1,491 $1,554 $1,566 $1,614 $1,486
  Eating and Drinking Places $1,259 $1,193 $1,132 $1,144 $1,222 $1,277 $1,326 $1,365 $1,343
  Other Retail Stores $2,652 $2,152 $1,837 $1,734 $1,687 $1,728 $1,852 $1,924 $1,426
Retail Stores Total $11,971 $10,552 $9,584 $9,493 $9,937 $10,279 $10,475 $10,450 $9,318

Population          894,943       899,917       904,918       909,947       915,004       920,089       925,203       930,344       935,515 

(a)  Retail sales have been adjusted to 2010 dollars based on the Bay Area Consumer Price Index, U.S. Bureau of Labor Statistics.   At the beginning of 2007, SBOE made
some minor changes to their classification system, thus year-to-year comparisons with previous years should be made with caution.  Beginning in 2009, SBOE made
major changes in their classification system, such that comparisons with the data here cannot be made.  2009 data presented in a separate table.
(b)  Analysis excludes all non-retail outlets (business and personal services) reporting taxable sales.
(c)  A "#" sign indicates data unavailability for the category due to SBOE confidentiality rules that suppress data when there are four or fewer outlets or sales in a category
dominated by one store. Suppressed sales have been combined with Other Retail Stores.
(d)  Per capita sales calculated based on sales divided by population.  Population for each year has been estimated by assuming a constant annual growth rate from 2000
through 2010.  2000 and 2010 population from decennial Census.

Sources:  2000 and 2010 U.S. Census; State Board of Equalization; CA Dept. of Industrial Relations; U.S. Bureau of Labor Statistics; BAE, 2011.   
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Appendix C-7:  Santa Clara County Taxable Retail Sales Trends

Sales in 2010 $000 (a) (b) (c) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $4,968,565 $4,265,768 $3,772,377 $3,640,370 $3,757,926 $3,796,149 $3,733,332 $3,651,501 $2,767,127
  Home Furnishings and Appliances $1,486,510 $1,159,752 $1,003,560 $924,979 $950,271 $954,578 $956,731 $948,802 $1,091,072
  Building Materials $1,792,956 $1,647,928 $1,566,758 $1,581,975 $1,827,088 $1,849,946 $1,880,555 $1,665,481 $1,385,137
  Food Stores $1,064,362 $1,031,159 $982,775 $949,633 $937,851 $931,964 $923,447 $937,407 $886,946
  Service Stations $1,825,002 $1,662,170 $1,460,927 $1,636,789 $1,890,416 $2,140,128 $2,284,313 $2,443,177 $2,579,392
  Apparel Stores $1,106,359 $1,058,166 $1,039,426 $1,076,539 $1,202,588 $1,311,924 $1,374,616 $1,404,572 $1,452,716
  General Merchandise Stores $3,604,051 $3,258,536 $3,028,507 $2,998,936 $3,110,365 $3,186,897 $3,239,571 $3,277,075 $3,008,658
  Eating and Drinking Places $2,893,614 $2,681,991 $2,518,527 $2,477,754 $2,612,452 $2,738,626 $2,876,838 $2,962,251 $2,937,559
  Other Retail Stores $6,218,929 $4,719,754 $3,985,797 $3,840,683 $3,991,103 $4,303,219 $4,520,575 $4,599,032 $3,612,357
Retail Stores Total $24,960,348 $21,485,224 $19,358,654 $19,127,657 $20,280,059 $21,213,429 $21,789,977 $21,889,299 $19,720,964

Sales per Capita in 2010 $ (d) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $2,953 $2,521 $2,217 $2,127 $2,183 $2,193 $2,144 $2,085 $1,571
  Home Furnishings and Appliances $883 $685 $590 $540 $552 $551 $549 $542 $619
  Building Materials $1,066 $974 $921 $924 $1,061 $1,068 $1,080 $951 $786
  Food Stores $633 $609 $577 $555 $545 $538 $530 $535 $504
  Service Stations $1,085 $982 $858 $956 $1,098 $1,236 $1,312 $1,395 $1,464
  Apparel Stores $658 $625 $611 $629 $699 $758 $789 $802 $825
  General Merchandise Stores $2,142 $1,926 $1,779 $1,752 $1,807 $1,841 $1,860 $1,871 $1,708
  Eating and Drinking Places $1,720 $1,585 $1,480 $1,448 $1,518 $1,582 $1,652 $1,691 $1,668
  Other Retail Stores $3,696 $2,789 $2,342 $2,244 $2,318 $2,485 $2,596 $2,626 $2,051
Retail Stores Total $14,835 $12,696 $11,374 $11,175 $11,780 $12,252 $12,513 $12,499 $11,196

Population        1,682,585       1,692,238       1,701,946       1,711,709       1,721,529        1,731,405       1,741,338       1,751,328       1,761,375 

(a)  Retail sales have been adjusted to 2010 dollars based on the Bay Area Consumer Price Index, U.S. Bureau of Labor Statistics.   At the beginning of 2007, SBOE made
some minor changes to their classification system, thus year-to-year comparisons with previous years should be made with caution.  Beginning in 2009, SBOE made
major changes in their classification system, such that comparisons with the data here cannot be made.  2009 data presented in a separate table.
(b)  Analysis excludes all non-retail outlets (business and personal services) reporting taxable sales.
(c)  A "#" sign indicates data unavailability for the category due to SBOE confidentiality rules that suppress data when there are four or fewer outlets or sales in a category
dominated by one store. Suppressed sales have been combined with Other Retail Stores.
(d)  Per capita sales calculated based on sales divided by population.  Population for each year has been estimated by assuming a constant annual growth rate from 2000
through 2010.  2000 population from decennial Census, and 2010 population estimate from Claritas.

Sources:  2000 and 2010 U.S. Census; State Board of Equalization; CA Dept. of Industrial Relations; U.S. Bureau of Labor Statistics; BAE, 2011.   
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Appendix C-8:  California Retail Sales Trends

Sales in 2010 $000 (a) (b) (c) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $73,642,245 $75,900,902 $77,819,616 $79,912,840 $82,184,658 $82,436,082 $77,157,652 73,870,970       55,052,561       
  Home Furnishings and Appliances $17,645,813 $16,650,104 $17,050,368 $18,001,228 $19,051,612 $19,475,949 $18,739,358 17,451,059       17,360,769       
  Building Materials $32,201,355 $33,046,559 $34,232,032 $36,580,862 $43,119,528 $44,417,809 $42,916,841 34,082,440       26,897,348       
  Food Stores $23,852,975 $23,508,143 $23,108,197 $23,130,272 $23,023,767 $23,664,615 $23,569,585 23,441,943       21,706,335       
  Service Stations $32,725,704 $30,753,380 $29,176,773 $33,030,343 $38,043,921 $43,195,866 $46,978,937 49,141,160       52,503,918       
  Apparel Stores $16,677,991 $16,720,376 $17,106,352 $18,091,201 $19,692,408 $20,958,227 $21,376,110 21,766,676       22,327,906       
  General Merchandise Stores $59,494,013 $58,935,268 $59,121,960 $60,246,539 $62,640,249 $63,603,573 $63,887,556 62,513,093       56,955,574       
  Eating and Drinking Places $46,035,129 $46,019,714 $46,432,224 $47,731,290 $50,255,519 $51,983,992 $53,069,313 53,914,527       52,540,412       
  Other Retail Stores $70,385,615 $65,577,936 $63,720,144 $64,910,580 $68,645,636 $71,181,970 $71,718,413 67,744,788       55,330,512       
Retail Stores Total $372,660,839 $367,112,382 $367,767,667 $381,635,156 $406,657,299 $420,918,084 $419,413,765 $403,926,655 $360,675,335

Sales per Capita in 2010 $ (d) 2000 2001 2002 2003 2004 2005 2006 2007 2008
  Motor Vehicles and Parts $2,174 $2,220 $2,254 $2,293 $2,336 $2,321 $2,151 $2,040 $1,506
  Home Furnishings and Appliances $521 $487 $494 $516 $541 $548 $523 $482 $475
  Building Materials $951 $966 $992 $1,050 $1,225 $1,250 $1,197 $941 $736
  Food Stores $704 $687 $669 $664 $654 $666 $657 $647 $594
  Service Stations $966 $899 $845 $948 $1,081 $1,216 $1,310 $1,357 $1,436
  Apparel Stores $492 $489 $495 $519 $560 $590 $596 $601 $611
  General Merchandise Stores $1,756 $1,723 $1,712 $1,729 $1,780 $1,790 $1,781 $1,727 $1,558
  Eating and Drinking Places $1,359 $1,346 $1,345 $1,369 $1,428 $1,463 $1,480 $1,489 $1,437
  Other Retail Stores $2,078 $1,918 $1,846 $1,862 $1,951 $2,004 $2,000 $1,871 $1,514
Retail Stores Total $11,002 $10,735 $10,653 $10,950 $11,557 $11,849 $11,695 $11,156 $9,868

Population         33,873,086        34,196,883        34,523,776        34,853,794         35,186,966        35,523,323        35,862,895        36,205,713        36,551,809 

(a)  Retail sales have been adjusted to 2010 dollars based on the California Consumer Price Index, from the CA Dept. of Industrial Relations, based on data from the U.S. Bureau of Labor Statistics.
At the beginning of 2007, SBOE made some minor changes to their classification system, thus year-to-year comparisons with previous years should be made with caution.  Beginning in 2009,
SBOE made major changes in their classification system, such that comparisons with the data here cannot be made.  2009 data presented in a separate table.
(b)  Analysis excludes all non-retail outlets (business and personal services) reporting taxable sales.
(c)  A "#" sign indicates data unavailability for the category due to SBOE confidentiality rules that suppress data when there are four or fewer outlets or sales in a category
dominated by one store. Suppressed sales have been combined with Other Retail Stores.
(d)  Per capita sales calculated based on sales divided by population.  Population for each year has been estimated by assuming a constant annual growth rate from 2000
through 2010.  2000 population from decennial Census, and 2010 population estimate from Claritas.

Sources:  2000 and 2010 U.S. Census; State Board of Equalization; CA Dept. of Industrial Relations; U.S. Bureau of Labor Statistics; BAE, 2011.   
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Appendix D:  Leakage Analysis Detail

Los Gatos Unadjusted Baseline Per Estimated Estimated Adjusted Baseline Annual 2010 Total Annual   Injection/
Capita Retail Sales (a) Sales Resident Per Capita Retail Sales Retail Sales in $000 (d) Total Per Capita Leakage

AEstimated Estimated djustor Expenditure Estimated Estimated Estimated Estimated
Sales Resident  

Injection/ Injection/ as % of
Adjustor Sales Resident Sales Resident ) Potential

Store Categor
(Leakage) (Leakage

in Area Expenditures(a) (b)y (c) (c) in Area Expenditures in Area Expenditures Sales
Motor Vehicle and Parts Dealers $8,514 $3,416 64% 92% $5,485 $3,133 $161,339 $92,148 $69,191 $2,352 75%
Home Furnishings and Appliance Stores $1,333 $1,397 122% 88% $1,631 $1,227 $47,964 $36,100 $11,864 $403 33%
Bldg. Matrl. and Garden Equip. and Supplies $650 $1,343 73% 90% $477 $1,215 $14,043 $35,723
Food and Beverage Stores $6,496 $2,633 94% 99% $6,097 $2,612 $179,336 $76,836
Health and Personal Care Stores $2,393 $884 100% 100% $2,404 $884 $70,701 $26,001 $44,700 $1,520 172%
Gasoline Stations $1,778 $1,122 86% 88% $1,523 $983 $44,782 $28,923 $15,858 $539 55%
Clothing and Clothing Accessories Stores $1,607 $1,390 102% 96% $1,640 $1,337 $48,247 $39,330 $8,917 $303 23%
Sporting Goods, Hobby, Book, and Music Stores $615 $459 104% 97% $640 $447 $18,819 $13,141 $5,678 $193 43%
General Merchandise Stores $34 $1,996 99% 99% $34 $1,983 $999 $58,322
Miscellaneous Store Retailers $1,026 $473 88% 96% $898 $455 $26,420 $13,389
Food Services and Drinking Places $4,206 $2,528 97% 99% $4,074 $2,508 $119,818 $73,758 $46,060 $1,566 62%

     Total $28,653 $17,641 $24,903 $16,784 $732,467 $493,672 $238,795 $8,119 48%

Market Area

$000  

($21,680) ($737) -61%
$102,500 $3,485 133%

($57,323) ($1,949) -98%
$13,031 $443 97%

Unadjusted Baseline Per Estimated Estimated Adjusted Baseline Annual 2010 Total Annual   Injection/
Capita Retail Sales Sales in $000Sales Resident Per Capita Retail Sales Retail (a) (d) Total Per Capita

Estimated Estimated
Leakage

Adjustor Expenditure Estimated Estimated Estimated Estimated as % of
Sales Resident  

Injection/ Injection/
Adjustor Sales Resident Sales Resident ) Potential

Store Categor
(Leakage) (Leakage

in Area Expenditures(a) (b)y (c) (c) in Area Expenditures in Area Expenditures $000 Sales
Motor Vehicle and Parts Dealers $3,028 $2,724 92% 92% $2,776 $2,498 $1,682,675 $1,513,989 $168,686 $278 11%
Home Furnishings and Appliance Stores $1,054 $1,092 88% 88% $925 $959 $560,862 $581,031
Bldg. Matrl. and Garden Equip. and Supplies $1,022 $1,053 90% 90% $924 $953 $560,238 $577,276
Food and Beverage Stores $2,194 $2,264 99% 99% $2,177 $2,246 $1,319,441 $1,361,405
Health and Personal Care Stores $659 $720 100% 100% $659 $720 $399,097 $436,516
Gasoline Stations $1,005 $960 88% 88% $881 $842 $534,082 $510,114 $23,96 $40 5%
Clothing and Clothing Accessories Stores $970 $1,130 96% 96% $933 $1,087 $565,599 $658,592
Sporting Goods, Hobby, Book, and Music Stores $428 $363 97% 97% $417 $354 $252,796 $214,317 $38,47 $63 18%
General Merchandise Stores $1,327 $1,665 99% 99% $1,318 $1,654 $798,972 $1,002,377
Miscellaneous Store Retailers $337 $384 96% 96% $324 $369 $196,399 $223,713
Food Services and Drinking Places $1,876 $2,123 99% 99% $1,860 $2,106 $1,127,384 $1,276,097
     Total $13,899 $14,477 $13,196 $13,787 $7,997,544 $8,355,427

All sales and leakages are in 2010 dollars.
(a)  Estimated unadjusted actual per capita sales from Table 14.
(b)  Estimated expenditures per capita sales are derived from Claritas/Nielsen RMP Opportunity Gap Report, adjusted to account for local expenditure patterns in Santa Clara County.  These levels of consumer potential
are assumed as a benchmark against which to compare actual sales.  Sales assumed to be "leaking" from the area if that area has per capita sales below benchmark sales.  Per capita calculated based on 2010
population per the U.S. Census:

2010 Los Gatos Population: 29,413          
2010 Market Area Population: 606,056        

(c)  Sales levels in the Town of Los Gatos have been adjusted based on full-year 2010 taxable sales data in comparison with 2008 data.  Estimated resident expenditure potential has been adjusted based on changes in
retail sales nationally as reported by the Annual Retail Trade Survey published by the U.S. Census Bureau.  As noted some sectors show greater declines than others.  Since comparable data for 2010 were not
available for the Retail Trade Area, the national adjustment figure has been used for both estimated sales in the area and estimated resident expenditures by residents of the area. To be conservative, the adjustment
factor from the national data has been capped at 100%.  See Appendix E for details.
(d)  Total sales = adjusted sales/expenditures per capita times area population.

Sources:  2010 U.S. Census; CA Department of Industrial Relations.  U.S. Bureau of Labor Statistics; U.S. Census of Retail Trade, 2007; 2007 & 2008 Zip Code and County Business Patterns; Annual Retail
Trade Survey, U.S. Census; Claritas/Nielsen; BAE, 2011.

 

($20,169) ($33) -3%
($17,038) ($28) -3%
($41,963) ($69) -3%
($37,419) ($62) -9%

8
($92,993) ($153) -14%

9
($203,405) ($336) -20%
($27,314) ($45) -12%

($148,714) ($245) -12%
($357,882) ($591) -4%
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Appendix E:  Retail Sales Potential Adjustment Factors

Retail Sales in the United States
Los Gatos

in millions Per Capita Expenditure Sales
Uninflated (a) Inflation-Adjusted (b) Inflation-Adjusted (c) Adjustment Adjustment

2008 2010 2008 2010 2008 2010 Factor (d) Factor (e)

Motor Vehicle and Parts Dealers $788,688 $744,268 $798,773 $744,268 $2,626 $2,408 92% 64%
Home Furnishings and Appliance Stores $208,782 $188,700 $211,452 $188,700 $695 $611 88% 122%
Bldg. Matrl. and Garden Equip. and Supplies $305,085 $283,970 $308,986 $283,970 $1,016 $919 90% 73%
Food and Beverage Stores $571,245 $583,306 $578,549 $583,306 $1,902 $1,887 99% 94%
Health and Personal Care Stores $246,976 $262,978 $250,134 $262,978 $822 $851 100% 100%
Gasoline Stations $502,469 $453,252 $508,894 $453,252 $1,673 $1,467 88% 86%
Clothing and Clothing Accessories Stores $216,087 $213,872 $218,850 $213,872 $719 $692 96% 102%
Sporting Goods, Hobby, Book, and Music Stores $84,323 $84,474 $85,401 $84,474 $281 $273 97% 104%
General Merchandise Stores $596,541 $609,816 $604,169 $609,816 $1,986 $1,973 99%      na
Miscellaneous Store Retailers $113,170 $112,062 $114,617 $112,062 $377 $363 96% 88%
Food Services and Drinking Places $456,568 $465,977 $462,406 $465,977 $1,520 $1,508 99% 97%

$4,089,934 $4,002,675 $4,142,230 $4,002,675 13,618 12,952

(a) From U.S. Census Bureau Monthly and Annual Retail Trade Survey Data.
(b)  2008 data have been inflated to 2010 dollars using U.S Consumer Price Index for All Urban Consumers.

2008-2010 inflator: 1.012787
(c)  Per capita based on inflation-adjusted total sales divided by total U.S. population as estimated in Table 1. Preliminary Annual Estimates of the Resident Population
for the United States, Regions, States, and Puerto Rico: April 1, 2000 to July 1, 2010
(NST-PEST2010-01).  Release Date: February 2011.  2010 number does not vary significantly from official counts from 2010 Census.

July 1, 2008 population: 304,177,401
July 1, 2010 population: 309,050,816

(d)  Based on change in sales by category from 2008 to 2010.  To be conservative, adjustment factor has been capped at 100%.  Factor is used for both Los Gatos and
RTA. For the RTA, since sales adjustment factor data are unavailable, the expenditure adjustment factor is also used for sales.
(e)  Based on change in taxable retail sales from 2008 to 2010.

Sources:  Monthly and Annual Retail Trade Survey, U.S. Census; U.S. Census Population Division; BAE, 2011.  
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Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Perimeter Trees

Pinus Radiata Monterey Pine Y Minimal Full E 80'-100' 25'-35'

fast 
growing, 
can be 
susceptible 
to disease

Populus Nigra Lombardy 
Poplar N Moderate Full D 40'-100' 15'-30'

fast 
growing, 
tough 
trees, rural 
character

Sequoia 
Sempervirens Redwood Y Moderate Full, 

Partial E 70’-90' 15'-30' plant 7’ min 
apart 
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Appendix B - Tree List

Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Orchard Trees

Juglans 
Californica Hindsii

California 
Black Walnut Y Full D 30’-60’ 30’-40’ Bears fruit

Malus Floribunda 
"Parrsi" Pink Crabapple N Moderate Full D 12'-20' 12'-20'

small 
flowering 
tree, bears 
fruit (not 
very edible) 
but nice 
form

Prunus Blireana Purple Leaf 
Plum N Moderate Full D 40’ 25’

pink 
blossoms, 
well 
drained soil, 
ornamental, 
no fruit

Prunus Cerasifera Cherry Plum N Moderate Full D 10’-18’ 10’-18’

pink 
blossoms, 
ornamental, 
no fruit



B-3
Last Modified: July 2, 2014 
North 40 Specific Plan 

appendix B
Appendix B - Tree List

Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Orchard Trees (continued)

Prunus Kwansan or 
Aki Bono   Japanese Cherry N Moderate Full D 40’ 25’

flowering 
accent tree, 
formal 
shape, 
evokes 
orchard but 
no fruit 

Prunus Persica Peach N Moderate Full D 10’-18’ 10’-18’ bears fruit

Prunus Persica 
Nucipersica Nectarine N Moderate Full D 40’ 25’ bears fruit

Prunus Salicina Japanese Plum N Moderate Full D 10’-18’ 10’-18’ bears fruit
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Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Orchard Trees (continued)

Pyrus Calleryana Callery Pear N Moderate Full D 40’ 25’
flowering, 
ornamental, 
no fruit

Common Open Space Trees

Acer ‘Sango Kaku’ Coral Bark 
Japanese Maple N Moderate Partial, 

Shade D 15’-20’ 15’-20’ Beautiful 
fall color

Aesculus 
Californica

California 
Buckeye Y Moderate, 

Minimal Full D 10’-20’+ 30’+

male only, 
seeds are 
slightly 
toxic if 
ingested, 
drought 
tolerant

Arbutus Menziesii Pacific Madrone Y Moderate, 
Minimal Full E 20’-100’ 20’-100’

needs good 
drainage, 
beautiful 
bark
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Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Common Open Space Trees (continued)

Cedrus Deodara Deodar Cedar N Moderate, 
Minimal Full E 80’ 40’ Well 

drained soil

Koelreuteria 
Paniculata Goldenrain Tree N Moderate Full D 20’-35’ 25’-40’

Showy 
yellow 
flowers

Lagerstroemia 
Species Crape Myrtles N Moderate, Low Full D 15’-25' 20'-25'

flowering 
specimen, 
nice branch 
structure, 
beautiful 
flowers 
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Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Common Open Space Trees (continued)

Liquidambar 
Styraciflua Sweet Gum N Moderate Full D 60' 20'-25' fall color

Liriodendron 
Tulipifera Tulip Tree N Moderate Full D 60'-80' 40'

fall color, 
tulip like 
flowers

Magnolia 
Grandiflora

Southern 
Magnolia N Moderate Full, 

Partial D/E 80' 60'

don't crowd, 
rich, well 
drained, 
neutral to 
slightly 
acidic
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Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Common Open Space Trees (continued)

Magnolia 
Grandiflora 
"Little Gem"

Dwarf Southern 
Magnolia N Moderate Full E 8’ 12'-15'

neat small 
columnar 
tree, nice 
flowers, 
fragrance 
evergreen

Magnolia 
Soulangiana  
"Stellata" 

Saucer Magnolia N Moderate Full, 
Partial D 12'-18' 6'-12'

flowering 
specimen, 
nice branch 
structure, 
beautiful 
flowers 

Malus Floribunda 
"Parrsi" Pink Crabapple N Moderate Full D 12'-20' 12'-20'

small 
flowering 
tree, bears 
fruit (not 
very edible) 
but nice 
form

Pinus Canariensis Canary Island 
Pine N Minimal Full E 50'-80' 20'-35'
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Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Common Open Space Trees (continued)

Pinus Pinea Italian Stone 
Pine N Minimal Full E 40'-80' 40'-60'

develops 
into an 
umbrella

Pistacia Chinensis Chinese 
Pistachio N Moderate, 

Minimal Full D 30'-60' 30'-60' fall color, 
edible nuts

Platanus Racemosa Sycamore Y Moderate Full D 30'-80' 20'-50'
tolerates 
heat and 
wind
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Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Common Open Space Trees (continued)

Prunus Kwansan or 
Aki Bono   Japanese Cherry N Moderate Full D 20’-25’ 20'-25'

flowering 
accent tree, 
formal 
shape, 
evokes 
orchard but 
no fruit 

Quercus Agrifolia Coast Live Oak Y Minimal Full E 20'-70' 20'-70'

greedy 
roots, drops 
leaves in 
early spring

Quercus Douglasii Blue Oak Y Minimal Full D 30'-50' 40'-70' fall colors
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Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Common Open Space Trees (continued)

Quercus Ilex Holly Oak N Minimal Full E 30'-60' 30'-60'

Quercus Lobata Valley Oak Y Minimal Full D 50'-70' 50'-70'

Quercus Suber Cork Oak N Minimal Full E 30'-60' 30'-60'

Zelkova Serrata Sawleaf Zelkova N Moderate Full D 60' 60'

good high 
canopy 
when 
trimmed
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Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Specimen Trees

Acer Palmatum Japanese Maple N Moderate Partial, 
Shade D 20' 20' beautiful 

fall color

Betula Utilis 
Jacquemontii Himalayan Birch N Moderate Full D 40' 20'

Cercidiphyllum 
Japonicum Katsura Tree N Moderate Full, 

Partial D 40' 25' fall colors

Cercis Occidentalis Western Redbud Y Moderate, 
Minimal

Full, 
Partial D 10'-18' 10'-18' pink 

blossoms
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Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Street Trees

Cinnamomum 
Camphora Camphor Tree N Minimal Full, 

Partial E 50'+ 60'
some 
amount of 
litter

Ginkgo Biloba Maiden Hair 
Tree N Moderate Full D 30'-50' 15'-25'

Laurus Nobilis Sweet Bay N Moderate, 
Minimal

Full, 
Partial E 12'-40' 12'-40'
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Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Street Trees (continued)

Liquidambar 
Styraciflua Sweet Gum N Moderate Full D 60' 20'-25' fall color

Magnolia 
Grandiflora

Southern 
Magnolia N Moderate Full, 

Partial D/E 80' 60'

don't crowd, 
rich, well 
drained, 
neutral to 
slightly 
acidic
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Botanical Name Common Name Native? Water Needs Sunlight Type Height Width Notes

Street Trees (continued)

Melaleuca 
Linariifolia Melaleuca N Minimal Full E 20'-30' 20'-25'

Tilia Cordata Little Leaf 
Linden Y Moderate Full D 30'-50' 15'-30'

tolerant 
of city 
conditions
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RESIDENTIAL CHARACTERISTICS FOR SPECIFIC 
DEMOGRAPHICS
At the time of this Specific Plan, some of the unmet needs of the Town of Los 
Gatos include residential product types that respond to emerging needs of the 
senior, empty nester, and young adult population.  The following is a summary 
of current trends associated with these demographics.

GEN Y 
Gen Y - The generation born between 1981 - 1999 (13-31 years old) - now 
larger than the baby boomer generation.

Gen Y residential/neighborhood design focuses on the wants and needs of the 
20–30 year old. There are numerous articles written about Gen Y and the ways 
that new development can attract this demographic.

Below is a summary of key points of what Gen Y is looking for in their living 
spaces and neighborhoods:

•	 Smaller household sizes (more married couples without kids, more people 
living alone, and more single parents)

•	  Smaller units with some larger units featuring loft characteristics

•	  Loft characteristics include: Open floor plan; few, if any, bedrooms; 
unfinished character (exposed ductwork, brick; industrial look)

•	  Affordable studio units with ample common areas for socializing

•	  Denser neighborhoods - this generation is more ethnically diverse and 
more comfortable in denser housing alternatives

•	  Urban/infill locations or suburban mixed-use neighborhoods as they seek 
more activity and a sense of place

•	  Lifestyle amenities nearby: large coffee shops like Kreuzberg or Starbucks, 
entertainment, music, technology, theaters, restaurants, shopping, parks, 
nightlife, wine bars

•	  Cultural activities

•	  Walkable distance to services, activities, jobs, and transit

•	  Lively and vibrant neighborhood

•	  Amenities within living complex: common gathering areas, clubhouse, 
barbecue area, common gardens, fitness center, pool, hot tub, tanning 
beds, wine bar

•	  Safe

•	  Affordable

•	  Stairs are acceptable as opposed to elevators

•	  Architectural Design: flexible spaces (rooms that can be utilized for 
office, entertainment or sleeping) authentic, tall ceilings, environmentally 
friendly design elements, sunny protected plaza spaces, modern design 
elements, technologically advanced, environmentally efficient)
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•	  Walkable neighborhoods with public transit

•	  Affordable housing and services

•	  Access to quality health care

•	  Opportunities for continuing education, culture, and an active lifestyle

•	  Access to passive open space and trails

•	  Multi-generational settings

BABY BOOMERS 
Baby Boomers - the generation born between 1946 - 1964 (48-66 years old)

Residential design focused on attracting the ‘empty nester’ or move-down 
residential is a current trend for new development. The baby boomer 
generation is diverse and no one product type will suit their needs.  Evidence 
suggests that as baby boomer households mature, a greater number of them 
will be interested in more housing options that are oriented towards smart 
growth principles, (a North 40 guiding principle in the 2020 General Plan). 

The trends suggest that baby boomers want:

•	 Smart Growth developments in the suburbs. Despite speculation that 
a large number of maturing baby boomers will return to urban areas 
when they reach retirement age, the data suggests that only 11 percent of 
retirement-aged suburbanites have moved back to central cities. There is 
a greater tendency for baby boomers that are interested in being close to 
urban amenities to stay in the suburbs so there will be demand for Smart 
Growth developments in the suburban communities.

•	  Luxury move-down units

•	  On the luxury end, larger units ranging from 1,500 to over 2,000 sf; 
moderately priced housing could be smaller in size

•	  Stacked flats

•	  Elimination of stairs

•	  Low-maintenance balconies/terraces instead of yards

•	  Places where baby boomers can meet new friends, have a social life, 
live healthier, be close to essential services, and have low-maintenance 
housing. In a traditional retirement setting, the community center serves 
this purpose. In a smart growth setting a plaza, coffee shop, or bookstore 
will satisfy more sophisticated interests
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DESIGNING FOR GEN Y AND BABY BOOMERS 
How does design attract Gen Y and Baby Boomers instead of families?

There is an art to designing residential products to target certain generations. 
The desirable design characteristics are ever-evolving. 

Some current trends include:

•	 Design of units (e.g., families want attached vs. detached units; yard vs. 
patio/terrace, direct access to yards vs. elevators – ease of access for riding 
a bike, playing outside, etc.)

•	  Size of units – typically for both the Gen Y and Baby Boomers, the units 
are smaller than those required for families; however, there are some hip 
Gen Y loft products and higher-end Baby Boomer products designed with 
larger footprints.

•	  Garage access – families prefer garages connected directly to homes (for 
storage, child safety, infant carrier, ease of access, unloading groceries, 
etc.)

•	  Density - higher density products (stacked flats) are not good for families 
due to noise issues (children running and playing in flats)

•	  Common amenities within complex (tot lots vs. wine bar)

•	  Amenities in the locale (nightlife, personal service and recreation vs. 
schools, parks and grocery stores)
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LOS GATOS SUSTAINABILITY PLAN EXCERPTS 

TR-1a Emphasis on Pedestrian Entrances

Measure TR-1a requires all new buildings, excluding single-family homes, to 
include a principal functional entry that faces a public space such as a street, 
square, park, paseo, or plaza, in addition to any entrance from a parking lot, to 
encourage pedestrian foot traffic.

Action Items and Responsible Parties

To implement this measure, the Town will amend the Municipal Code 
and Design Guidelines to include this requirement. New residential and 
nonresidential development, except for single-family homes, will be subject 
to this requirement, incorporating it either into the project design or as 
mitigation in the applicable environmental document pursuant to the 
California Environmental Quality Act (CEQA). In addition, the Community 
Development Department will review architectural plans for consistency with 
this measure.

TR-1b Pedestrian or Bicycle Connections

Measure TR-1b requires new projects, excluding single-family homes, to 
include pedestrian or bicycle through-connections to existing sidewalks 
and existing or future bicycle facilities, unless prohibited by topographical 
conditions.

Action Items and Responsible Parties

To implement this measure, the Town will amend the Municipal Code 
and Design Guidelines to include this requirement. New residential and 
nonresidential development, except for single-family homes, will be subject 
to this requirement, incorporating it either into the project design or as 
mitigation in the applicable environmental document pursuant to CEQA. In 
addition, the Community Development Department will review development 
applications for consistency with this measure.

TR-4b Bicycle Facilities in Development Projects

Measure TR-4b requires bicycle parking facilities and on-site showers in major 
non-residential development and redevelopment projects.

Action Items and Responsible Parties

To implement this measure, the Town will amend the Municipal Code to 
include this requirement. Significant new non-residential development and 
redevelopment will be subject to this requirement, incorporating it either into 
the project design or as mitigation in the applicable environmental document 
pursuant to CEQA. In addition, the Community Development Department 
will review development applications for consistency with this measure.

TR-4b Bicycle Facilities in Development Projects

Measure TR-4b requires bicycle parking facilities and on-site showers in major 
non-residential development and redevelopment projects.
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Action Items and Responsible Parties

To implement this measure, the Town will amend the Municipal Code to 
include this requirement. Significant new non-residential development and 
redevelopment will be subject to this requirement, incorporating it either into 
the project design or as mitigation in the applicable environmental document 
pursuant to CEQA. In addition, the Community Development Department 
will review development applications for consistency with this measure.

GB-4 Solar Orientation

Measure GB-4 requires that development reduce energy use through solar 
orientation by taking advantage of shade, prevailing winds, landscaping, and 
sun screens.

RE-2 New Solar Homes Partnership

Measure RE-2 requires that residential projects of six units or more participate 
in the California Energy Commission’s New Solar Homes Partnership, which 
provides rebates to developers of six units or more who offer solar power in 50 
percent of new units and is a component of the California Solar Initiative, or a 
similar program with solar power requirements equal to or greater than those 
of the California Energy Commission’s New Solar Homes Partnership.

RE-3 Renewable Energy Generation in Projects

Measure RE-3 requires that new or major rehabilitations of commercial, office, 
or industrial development greater than or equal to 20,000 square feet in size 
incorporate solar or other renewable energy generation to provide 15 percent 
or more of the project’s energy needs.

RE-5 Solar Ready Features

Measure RE-5 requires that all new buildings be constructed to allow for the 
easy, cost-effective installation of future solar energy systems, where feasible.

EC-1 Energy-Efficient Appliances and Lighting 

Measure EC-1 requires new development to use energy-efficient appliances 
that meet ENERGY STAR standards and energy-efficient lighting 
technologies that exceed Title 24 standards by 30 percent.

EC-3 Energy-Efficient Outdoor Lighting

Measure EC-3 requires that outdoor lighting fixtures be energy-efficient.

EC-9 Heat Island Mitigation Plan

Measure EC-9 directs the Town to develop a “heat island” mitigation plan that 
requires cool roofs, cool pavements, and strategically placed shade trees.

EC-10 Heat Gain Reduction

Measure EC-10 requires all new development and major rehabilitation 
projects to incorporate strategies to reduce heat gain for 50 percent of the 
nonroof impervious site landscape.

WW-1 Water Use and Efficiency Requirements

Measure WW-1 requires all water use and efficiency measures identified 
as voluntary in the California Green Building Standards Code for all new 
development.
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WW-3 Bay Friendly Landscaping

Measure WW-3 requires new development to use native plants or other 
appropriate non-invasive plants that are drought-tolerant.

OS-1 Community Garden and Urban Farm Sites Inventory

Measure OS-1 directs the Town to identify and inventory potential community 
garden and urban farm sites, and develop a program to establish community 
gardens in appropriate locations.  (We have a group that is pushing for 
community gardens at this site)

OS-2 Garden Areas in New Development

Measure OS-2 encourages significant new residential developments over 50 
units to include space that can be used to grow food.
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Chapter Item Summary
Development Review 

Committee
Planning 

Commission
Town Council

2 Mixed-use parking reduction
Architecture and Site 

Review (A & S)

2 Shared parking agreements 
Review and approval by 
Director of Community 

Development 

2
North 40 Neighborhood identification signage                                 

(entry features - location and quantity)
Architecture and Site 

Review (A & S)

2 Specific Plan standards and guidelines exceptions
Architecture and Site 

Review (A & S)

2
Height exceptions (limited towers, spires, elevator penthouses…)                 

as described in Chapter 2 
Architecture and Site 

Review (A & S)

2
Additional height allowances to the 35' or the 45' limits                          

in the Transition District per Chapter 2

Architecture and Site 
Review (A & S) and 

Conditional Use Permit 
(CUP)

2
Additional height for office (over 35') and hotel (over 45')                       

uses located in Transition and Northern Districts per Chapter 2

Architecture and Site 
Review (A & S) and 

Conditional Use Permit 
(CUP)

2 Final street frontage setbacks
Architecture and Site 

Review (A & S)

2 Reduced parking requirement for senior/affordable housing
Approval by Director of 

Community Development if 
findings can be made

2 Tandem parking restriction per Chapter 2
Approval by the Director of 
Community Development

4 Street locations and dimensions
Architecture and Site  

Review (A & S) 

6 Development applications for new structures
Architecture and Site 

Review (A & S)

Minor Specific Plan Amendment
Director of Community 

Development

6 Major Specific Plan Amendment
Planning Commission 

Recommendation 
Town Council Approval

Discretionary Approval Summary Table
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